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Bacardi Variety Leverages Facebook, Mobile
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Facebook plays a central role in the strategy, tying in with mobile
and other online elements, reports Jason Dyke, senior brand manager
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In addition to prominent promotion on Bacardi's home site, Torched
Cherry will have rich-media ad banners on Facebook and other sites
popular with "urban mindset” consumers, such as Complex.com,
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Meanwhile, the Torched Cherry Facebook fan page will offer fans not only recipes, videos and the
mobile applications, but a way to capture and share photos taken during on-premises promotional
events for the new rum offering.

During the events, consumers will be encouraged to pose in front of a green screen with friends.
Their images will then be superimposed in the foreground of a Torched Cherry backdrop, placed on
the flavored rum'’s Facebook fan page, and emailed individually to those photographed so that they
can forward the photos to friends.

With Torched Cherry, Bacardi is looking to build on the success of a large and growing portfolio of
infused rums offering exotic flavors at "an accessible price,” including last year's successful Dragon
Berry introduction, Bacardi Limon (the world's best-selling citrus-flavored rum), O, Coconut, Razz,
Big Apple, Grand Melon and Peach Red. Torched Cherry is retailing for $13.99 for a 750-ml bottle.

Infusions and rum in general are on a roll: U.5. sales of this second-largest spirits category grew 2.8%
in 2008 (to 24.56 million nine-liter cases overall) in 2008, according to Beverage Information Group,
which estimated that Bacardi's nine-liter case sales up by 2% for that year, to 9.4 million.

Bacardi is the world's best-selling rum, and also the world's best-selling premium spirit, according to
privately held parent Bacardi Limited. Bacardi Limited, which comprises more than 200 spirits and
wine brands/labels, has reported nine consecutive years of record sales (fiscal years 2001 through
2009), although it does not release specific sales data.

As recently reported in Marketing Daily, Bacardi USA also just announced a Bacardi Gold multi-year
marketing and scholarship sponsorship program with the MNational Basketball Association.

Late last year, the overall brand launched a global, ongoing "Spirit of Bacardi” campaign, from Young
& Rubicam, led off by a television commercial in which a multinational cast of more than 100 are
shown arriving in small boats to converge and create their own island in a tropical body of water.
That campaign is also being heavily supported by digital/mobile (including iPhone/iPod downloads,
Facebook, Twitter and YouTube).

Last spring, an integrated "Eras” campaign for Bacardi rums employed the brand's first high-definition
TV spot (showing a man being transported back and forth in time to experience the nearly
150-year-old brand’s use in Mojitos and other classic cocktails, backed by an original theme song by
Matt and Kim). The campaign included a tied-in global concert series and ample support via digital
and other marketing channels.
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Golfsmith: Improve Game Or Your Money Back
Specialty retailer Golfsmith, based in Austin, Tex., is looking to lure more golfers back to the...

Chevy Takes The Local Route For MLB -
Chevrolet's Phil Caruso says baseball is the biggest platform Chevy uses to promote core cars and...

Walmart, ASPCA Launch Facebook Effort
The promotion encourages Facebook users to go to Facebook.com/lendapaw and click on the button,
triggering a...

NPD: More Signs Of Restaurant Recovery

While signs point to gradual improvement, NPD's forecasting model projects continued weakness for
restaurants for at...

Schwinn Pops Kickstand On $5 Million Campaign
Andy Coccari, CMO of Dorel's Cycling Sports Group division, tells Mﬂrketmg Daily that the ad push...

Kim-Clark Depends On Male/Female Difference .
“From a campaign perspective the thing we want to have come through is we are targeting...

Subway Taps Celebs for Twitter Promo, TV Spots
Between April 14 and April 27, a "Tweet to Eat” promotion is focusing each day on...

Ace Hardware Opens Door To ‘La Ferreteria’
The national campaign, which will run through the spring on Telemundo and Univision, comes after two...

Monster Energy Partners With Gibson

In Apparel, The Brand Makes A Comeback
The importance of a brand of an item of clothing jumped 14% in the survey, with...
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The Los Angeles-based drink company is presenting "the ultimate Slash experience” to give fans exclusive content...
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