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Mobile Media Usage Soars, Opens New Vistas for Marketers

Juls &, 2009
- Stewve MoClellan

NEWYORK Cine out of every seven minutes of
media consumption today takes place via mobiie
devices, according fo newy research from [P G's
Liniversal McCann and ADL.

And with mohile usage expected to grow by Gl
percent over the next two vears, marketers must
devise appropriate ways o communicate about
their brands with mobile users or they risk
missing out on huge opportunities

With 63 million mohbile YWeh users inthe LS. -
19 million of whom access the Internet on a
wieekly basis - Stuart Rodnick, senior director of
strategic insights at AQL, said that maohile is

leading a "social transfarmation "

The study, which polled 1,800 mobile users over the fourth guarter of last year and first guarter of 20089,
found that B0 percent of smart-phone Users are satisfied using the guality of the Internet on their mobile
devices. Essentially those consumers are saying, "y life is better now " said Rodnick:

Minet-five percent of the respondents said they used mobile media to Till downtime; 82 percent said they
use it atwaork; 81 percentwhile shopping; 80 percent at home; and 65 percentwhile commuting to their
johs.

Thatusage "creates an unprecedented opporunity for marketers to transition with consuwmers as they move
fram activity to activity throughout the day " the study concludes.

Among specific activities, 73 percent of respondents reported searching for maps and directions while 55
percent said they participated in social networking or sought out restaurant and movie Hstings ar reviews.
Fort-four percent reported seeking national news and information. "It's basically a guide to leisure life," said
Fodnick

Accarding to Graeme Hutton, director of consumer insights at LIk, a key finding of the research was the
"media-meshing" nature of maobile. "It's not a stand-alone media source,” he =aid, noting that 77 percent of
those polled inthe research said they use TV and mobile at the same time to enhance the overall media-
consumption experience.

The research also showed that 55 percent of mohile users follow brands across multiple media while 26
percent said they have been driven ta maobile from other rrredia. Conversely, 42 percent said they have been
driven from mohbile to other media.

“Hrands have a compeling opporunity to engage consumers in mobile," said Hutton, noting that 27 percent
responded that they were "completely focused" when using rmoblle, slightly [ower than the 33 percent whao
reported being completely focused when surfing the Web on computars, but higher than many traditional
media such as TV, newspapers and magazines (all less than 20 percent) and radio (6 percent)

hobile users are surprisingly accepting of adverdising, said Hutton, noting that 38 percent of respondents
zaid they had taken action based on mohbile ads. Almost 30 percent said mohbiie ads had led them to share
information, while 22 percent said mohbile ads had influenced a purchase decision.

"Mobile is a separate channel” that allows marketars to talk to consumers wherever they go, said Hutton
But it's critical, he said, "to letthe consumer lead and place the relationship alongside of it"
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ood information. | agree with all of this and
maore. Every marketer should have a smar phone
strategy, here's why The smart phone will soon
be the humber one way consumers access the
web, as cell phones outhumber computers 3 to
I, smart phone penetration is in the double digits
and Best Buy just a released a study that found
40% of non-smart phone users intend o
purchase one in the next yvear, Smart mohile
tools like Deal Chime, that shoot geo-based,
retaller specific coupons to phones and
Spyderlink that allows custormers to take pictures
with their phones of logos and bar codes for =
informational and promotional messaging are on
their way to replacing the F5I, In-store coupons,

aut of home, radio, FOS, and the cormentional

wel, as consumers can be reached atthe most
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