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Mestle's KimJeffery, A-B's Dave Peacock, and
American Airdines' Roger Fnzzell Among Those

How LendingTree Plans to  Tacking Our Questions
Rebrand in Tough Environment 1t
for Financial Cos.

On the roa
Five Questions for CMO Darren Beck

by Beth Snyder Bulik
Published: July 13, 2009
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YIORK, Pa. (AdAge.com) — Online lending pioneer LendingTree
has weathered a tough couple of years in the mortgage and .

| e

real-estate industry, But now the tILJSIr.'IE!SSJ WhDSE parent q MINUTE AD AGE VIDEQ
Tree.com spun off from IaC last year, 1= gearing up for a rebrand
and a renewed marketing effort. Marketing Restaurant Week: Cheap Eats

at Top Joints

Mext wesk, LendingTree will
launch a $40 millon broad-
based, multimedia marketing
and adwvertising campaign that

indudes a tagline change, from MY Ad Campaign Boosts Recession-W racked
the famiiar "When Banks Chefs

Compete, You Win" to "You to

the Rescue." The new wark, BOEBE GAEFIELD

from longtime ad agency Mullen,
also comes as LendingTree diversifies its offering portfolo from
Just maortgage and real-estate products to other categories such
as insurance and education

Music Video Forces United to Clean Up
Customer-Service Act

YouTube Sensation Takes on Some Univarsal
Truths About Corporate Culture

Leading the rebranding effort 1z Tree.com CMO Darren Beck, who
has been at LendingTree for three years and previously held
marketing positions at Capital One, Walmart, Harry & Dawd and The CMO Behind E-Trade's Talking-Baby
FranklinCowvey, Mr. Beck i1s betting that not anly is the timing Campaign

right for the new messaging, but that consumers will respond
well, thanks in part to LendingTree's salid reputation through the
finandal-industry turmaoil,

AD AGEVIDEQ

Ad Age: The new campaign is about the expansion of the _
Lending Tree business, right? A Rance Crain Interview With Nicholas Utton

Mr. Beck: As part of IAC we could focus purely on mortgages, AD AGE VIDEO

and IAC with all its various companies would be diversified

enough to weather whatever economic or finanoal changes Why the Founders? Coldwell Banker
happened, Alone, howewer, we couldn't be solely reliant upon CMO Explains Ad Strategy
mortgage, So we started to look at ather products, e

At the same time, we have 28 millon customers that have come
through LendingTree, and a lot of them were saying, "Thanks so
much for the help with my mortgage, but hey, what do I do
ahout my 4010k or "What do I do with my nsurance?" So we
have been trying to help them as well, We did that early on by
providing a lot of adwvice, artides, that type of thing on our web
site, What we're trying to do now 15 move beyond that and peeERUE ORI E B

actually provide tools that will make it easier for people to figure DO YOU THINKEBOB LUTZ 5 THE RIGHT
out what's best for them in therr speafic situation. We've already PERSON TO RUMN GM'S MARKETING?
launched our InsuranceTree product, we launched DegreeTree,
which 15 about education, and we'll be launching more as the
months come.

Tumming Company History Into a Recession
Marketing Asset

J Wote B Comment

Mobile Marketing Guide

Ad Age: What's led up to the change in marketing?

Mr. Beck: \We've been shifting quite a bit toward more ROI-
focused marketing and advertising and away from just pure
branding or spansorship plays.

Also See
Mobile Mardseting Tools and Solutions

Back in the day, we may have done a home-page takeover that :
was more about just getting the brand name out there, Or we'd MOST BEEAD

do T4 spots that were only really focused on the brand. Ower the _ _ _ -

. . 1, Sooal Media &llows Giants to Exploit Niche
last few years, we have shifted a little more to I would call the Y
direct-response side. I ke to call it branded response — which 2. Package-Goods Glants Lean on Agendges for
Isn't necessarly a phrase I coined, butit fits, We still hawve a very Cuts

3, Shops Give dway the Shop as Recession

strong brand and we still do things that a normal direct-
Buster

response marketer would not do. Howewer, we have shifted maore

4, Diabetes Drug Maker Cautiously Enters
into direct-response vehicles like direct mail, e-mail, advertizing Branded-Twiter Space
networks online, and pay-for-performance-type deals instead of 5. Musichideo Forces United to Clean Up
. . Customer-Seryice ad
Just flat sponsorship. LT
Ad Age: How Is the new marketing different, and what is it BRANDED CONTENT

trying to accomplish? Stay in front of the latest e-business

data and trends
Mr. Beck: The basics of what we're trying to accomplish are the

came, LendingTree was founded with the idea of empowering | DIGITAL MARKETING
consumers, CEOQ Doug Lebda founded the company out of his ol
own frustration in trying to get aloan - there wasn't alot of |AHALYSIS CHANNEL . :...
information, there wasn't alot of help, it was hard to compare & MORE

rates and it was hard to compare lenders,

EEANDED CONTENT

The early commeroals that everyone 1s familiar with [featuring]

banks competing for your business — they were essentially a Intelligence for IT Yendors on How Best

statement of consumer empowerment, It turned the table and to Market Your Goods

put the cansumer In the position of power In that transaction, TECH MARKETING CENTER

What we're trying to do now is echo that general empowerment !E HANNEL

message, but do it in a way that really refocuses on the | & 11D [
—

consumer as the one who is N charge and can handle anything.
MORE

Ad Age: Why the new tagline, "You to the Rescue? BEANDED CONTENT
Mr. Beck: It's exactly that — when you need help in this day and Buid a more effective search strategy
age. People have been disillusioned by what they thought were
trustworthy, reliable or very solid institutions or adwvisors they
were relving on, People are becoming much maore aware that they
need to take control of their own finanoal situation, and really
take an active role and be involved. "vYou to the Resoue" just
echoes that sentiment for us.

It's not a question of anyone baing an expert, It's a question of
knowing that you have someone like LendingTree on your side
providing a lot of the nformation to help you boil things down
into bite-size pieces, and make sure you're getting the best deal.

Ad Age: Do you think there's a risk in going out with a finanaal
marketing message right now, considerning people's owverall
feelngs about banking? Are you concerned about that and how
do you deal with that?

Mr. Beck: Any time you do a new brand relaunch, there's arisk.
But the time is right. [ see that every time a company does 3
new launch — lke when Pepsi changed its logo and all the
product packaging, and there's al this [debate about whether it's
good or bad], That keeps me up at night — wondering if this is
absolutely the nght way to go.

But I'm always comforted by the fact that Lending Tree has
always been focused on consumer empowerment. T would be
more worried If we were coming out with a message of
"LendingTree will save wou" or "We're where you need to turn.
We're the ones to trust." That's not what we're saying. What
we're saying 1s that vou can do this yvourself, We're still putting
the control back in the consumer's hand.

S Comments

A smart strategic dedsion to ex pand the service offering and
update the communication platform.

The user experience doesn't connect with this messaging.
Perhiaps updates are in the works as the campagn rolls out?

When you go to the site you're on home lending site that
nowhere on the nav bar has any ink to any of the servuces
beyond home lending.

A large block of copy reads Take Control Of Your Financial
Crestiny

* Make smart finandal decisions with MoneyRight, our free
personal finance tool

* Get competitive loan offers from our netwaork of trusted
lenders

* Conguer the loan process with nteractive Loan Coach tools
and calculators

Permalink

By Rodney33 | FRISCO, TH Juby 14, 2009 09:53:01 am:

My apologies for post above, it was incomplete in thought and
acodentally posted,

A smart strategic dedasion to expand the service offering and
update the communication platform. all sound well thought
out and should generate leads to the site.

But once at the site, lendingtres.com, the current web user
experience doesn't connect well with this messaging. Perhaps
updates are in the works as the campaign rolls out?

It appears you'reon a home lending site, the other services
o the navigation bar are minimal -

Home, Refinance, Maortgage, Home Equity, Auto Loans,
MoneyRight, Credit Cards, Credit Scores, Loan Coach, Advice
2 Calculators,

The new tag line at this paint 1s notin place, a logo lock
reads, "The all Mew Lending Tree"

A large block of copy in the middle right of the page reads,
"Take Control Of Your Financial Destiny

* Make smart finandal decisions with MoneyRight, our free
personal finance toaol

* Get competitive loan offers fram our network of trusted
lenders

* Conguer the loan process with interactive Loan Coach tools
and calculatars”

[ assume the site has gone through significant usability
studies and 15 set up to optimize and close the sale.

Just from a cursory review, the user experience appears as 3
bit of a disconnect from the new marketing message. There
could be several ex plainable reasons farit,

Rodney Mason, ChO
Moosylvania

The Great State Of Design
e M 0osy hvania.com
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By lsinger | new york, NY July 14, 2009 02

They need to become the un-bank.,

Leslie Singer/CCO
HS Dominion
2 Permalink
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